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Perceived quality of the journal/conference CAIS, JAIS (3)
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Other disciplines have adopted or are using the idea in the Yes (1); No (0)
research
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Patents issued or filed Yes (1); No (0) Unknown
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One colleague brought out a paper. “To my knowledge one of the most influential contributions
from IS research has been the business model canvas, presented in the Business Model
Generation book by Osterwalder & Pigneur (2010). This relatively simple yet effective idea has
been adopted in start-up business circles everywhere. Osterwalder & Pigneur published their
research in CAIS in 2005, and in JAIS in 2013. Osterwalder, A., & Pigneur, Y. (2013).
Designing Business Models and Similar Strategic Objects: The Contribution of IS. Journal of the
Association for Information Systems, 14(5), 237-244.0Osterwalder, A., Pigneur, Y., & Tucci, C.
L. (2005). Clarifying Business Models: Origins, Present, and Future of the Concept.
Communications of the Association for Information Systems, 16.”




